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Abstract

Organizations aim to ensure environmental sustainability and promote sustainable marketing in
their business practices. The aim of the present study was to identify factors affecting sustainable
marketing in sports tourism. This research is a qualitative systematic review with a meta-synthesis
approach, which is developmental-applied in terms of purpose. The most relevant articles were
analyzed and classified based on specific criteria using the Sandolowski and Barroso (2007)
method. The research findings led to the identification of 56 codes and 12 components including:
marketing mix factors, sustainability philosophy and values in the organization, sustainable
strategic orientation, government policies, competition, learning and education, consumer trends
and lifestyles, technology and innovation, sustainable leadership, stakeholder relations, research
and development, resource efficiency, and organizational structure. The results of this research
show that sustainable marketing in sports tourism requires a multidimensional perspective in
which the economy, environment, and society interact with each other. Ultimately, a
comprehensive, participatory, and forward-looking approach to sports tourism may pave the way
for success in this field. Therefore, by adopting sustainable marketing practices, sports tourism
organizations may provide the necessary basis for the development of sustainable tourism.

Introduction

Although our living conditions are becoming more difficult and, on the other hand, issues related
to sustainability have become more widespread, we continue to witness the intensification of
problems .In the present era, with the rapid growth of the population and human activities that

bring social, environmental, and economic consequences, the issue of sustainability has become
one of the fundamental challenges in various industries, including sports tourism. After
recognizing the importance of the relationship between sports and the natural environment, the
sports tourism industry is required to implement strategies that lead to the reduction of negative
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environmental impacts. Considering the significant benefits of sustainable development of sports
tourism and its abundant capacities in the country, intelligent planning in this area seems to be
vital, so that the interests of the current generation are not at the expense of jeopardizing the
interests of future generations. Growing environmental concerns and increasing consumer
awareness have rapidly transformed the competitive landscape and forced sports organizations to
rethink their marketing strategies. Today, organizational sustainability is considered a key
marketing strategy.

Methods

This research was applied in terms of purpose and descriptive-analytical in terms of strategy, and
was conducted using a qualitative approach and using the meta-synthesis method as the
implementation path in data collection and analysis. Meta-synthesis is a method that examines,
synthesizes, and diagnoses the research conducted and develops existing knowledge. The studied
population of the present study was all articles related to the field of sustainable marketing and
sports tourism that were published in databases from 2005 to 2025. Accordingly, using keywords,
the most relevant studies were selected with a purposeful approach. Finally, 54 articles were
selected using different criteria. Sandelowski and Barroso's (2006) Meta-Synthesis Method was
used to examine the research data.

Results

In this section, the identified factors related to sustainable marketing in sports tourism are
presented. Based on the analysis of data collected from the reviewed documents, and the analysis
and coding of the data led to the identification of 56 codes and 12 components. Accordingly, it
can be said that mix marketing factors, sustainability philosophy and values in the organization,
sustainable strategic orientation, government policies, competition, learning and education, trends
and lifestyles of people, technology and innovation, sustainable leadership, stakeholder relations,
research and development, resource efficiency and organizational structure play an effective role
in sports tourism. The present study shows that several factors affect sustainable marketing in
sports tourism. The development of sustainable tourism requires attention to various dimensions
of sustainable marketing. This identification of these factors leads to a sustainable competitive
advantage in the sports tourism industry.

Conclusion

To succeed in sustainable marketing of sports tourism, collaboration between various
stakeholders including government, private sector, NGO and local community is essential. Also,
educating and raising awareness among tourists and industry activists about the importance of
sustainability can help institutionalize this approach. Finally, sustainable marketing not only leads
to increased competitiveness and the attraction of responsible tourists, but also ensures the
preservation of natural and cultural resources for the future. therefore, stability is not just a
selection but also a vector for sustainable.
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