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Abstract

The overall objective of this study was to segment the Iranian mountaineering
tourism market based on motivations and demographic characteristics. This
study was applied research based on its objectives and a survey in terms of
data collection method. The data collection tool was a researcher-made
electronic questionnaire including two sections of demographic characteristics
and motivations within the framework of a five-point Likert scale. The
statistical population of the study consisted of mountaineers in Iran who spent
at least one night in the mountains and were considered active tourists.
Participants were selected voluntarily using non-probability sampling from
among the members of mountaineering groups and clubs. The sample size was
estimated to be between 195 and 390 people based on the number of
questionnaire items, and finally 309 questionnaires were examined.
Descriptive statistics, exploratory factor analysis, confirmatory factor
analysis, and cluster analysis were used to analyze the data. The results of
confirmatory factor analysis identified five main components for the
motivation variable, including psychological, environmental and extrinsic,
exploration and learning, social, and physical motivations. The segmentation
based on motivations showed four clusters, and the individuals in each cluster
differed from each other in terms of education level, average monthly income,
type of sports activity, information sources used, and all motivation subscales
at a significance level of 0.05. The results of this study help policymakers,
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decision-makers, and planners in the field of mountaineering tourism to better
understand tourists and engage in effective marketing in this field.

Extended Abstract

Introduction

Mountains, with their beauty and splendor, are among the most popular tourist
destinations in the world and, after coastal areas, are the second most popular
tourist attractions. Mountaineering tourism, as a type of adventure tourism,
can be a key factor in economic and social growth. Iran has appropriate
capabilities in this field due to its diverse climatic and natural conditions;
however, the lack of sufficient knowledge and specific, written strategies for
sports tourism marketing has so far led to neglect of this field and the loss of
unique opportunities in adventure sports in the country. The organization of
mountaineering tourism programs without considering the characteristics,
demands, and needs of tourists in this field prompted the researcher to conduct
a study aimed at segmenting the mountaineering tourism market based on
demographic variables and motivations. In short, this study sought to answer:
what are the demographic characteristics and tourism motivations of Iranian
mountaineering tourists, and how can they be segmented based on the
motivation variable?

Methods and Material

This study was applied research in terms of its purpose and descriptive-survey
research in terms of the data collection method. The statistical population of
the study consisted of Iranian mountaineers in the country who were members
of mountaineering groups and clubs and spent at least one night in the
mountain area and were considered active tourists. A convenience sampling
method was used, recruiting participants either at trailheads or via an online
questionnaire on social networks. The required sample size was estimated to
be between 195 and 390 people based on the number of questionnaire items,
using a rule of 5 to 10 participants per item, and finally 309 questionnaires
were analyzed. The independent variables were demographic characteristics
(including gender, marital status, occupation, age, level of education, average
monthly income, experience in mountaineering tourism, number of times of
mountaineering tourism per year, type of sports activity, level of
mountaineering skill, and information sources used) and motivations of
mountaineering tourists. The dependent variable of this study was the number
of clusters obtained based on demographic characteristics and motivations of
mountaineering tourists. The researcher-made questionnaire consisted of two
sections to identify demographic characteristics and identify motivations for
mountaineering tourism. In analyzing the questionnaire data, first a table of
descriptive characteristics of the samples was prepared using descriptive
statistics. Then, exploratory factor analysis using principal component
analysis and confirmatory factor analysis was used to examine questions
related to tourists' motivations to enable their classification. The K-Means
clustering method was also used to segment the samples. The statistical
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methods of this study were generally descriptive and inferential statistics, and
SPSS and PLS software were used in this regard.

Results and Discussion

Based on the results of confirmatory factor analysis, five main components
were obtained for the motivation variable, including psychological
motivations, environmental and extrinsic motivations, exploration and
learning motivations, social motivations, and physical motivations. There was
no significant difference in mountaineering motivations between men and
women in different age groups, educational levels (except for psychological
and physical motivations), between single and married individuals, and in
different jobs. The results showed that, apart from physical motivations, other
motivation subscales as well as total motivation scores differ significantly
among individuals with different incomes. A study of the participants'
motivations by type of sports activity indicated that the total motivation score
was the highest in canyoning. Psychological motivations and exploration and
learning motivations were significantly different among individuals with
different levels of experience. These two motivations, as well as the total
motivation score, were significantly different among individuals with
different levels of mountaineering skill. Psychological motivations,
exploration and learning motivations, and physical motivations also had
significant differences based on the frequency of mountaineering tourism.
Regarding the information sources used, it was also determined that the "other
cases" group had the highest motivation score. The results of cluster analysis
showed four clusters based on the scores of the five motivation subscales.
Examining the demographic characteristics in each of these clusters indicated
that individuals had significant differences in terms of education level,
average monthly income, type of sports activity (canyoning), and information
sources used (friends and acquaintances, and other cases). All motivation
subscales as well as total scores also had significant differences in different
clusters, and all pairwise differences of clusters were significant in terms of
motivation scales.

Conclusion

Efficient management in sports tourism requires a proper understanding of the
demand market segmentation. This is how the manager paves the way for
achieving efficient marketing and development strategies based on proper and
logical planning. In tourism market segmentation studies, even though
demographic variables such as gender, age, education level, income level, etc.
are often used as descriptive and primary variables, they do not have high
predictive power. Therefore, marketing and tourism economics experts
believe that the most important determining factors in tourists' behavior are
their motivations for tourism trips. Accordingly, in the present study, two
variables of demographic characteristics and motivations for participating in
mountaineering tourism programs were used to segment the demand market
to provide a better understanding of this group of athletes and provide services
tailored to their needs and desires.
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1. Kolmogorov Simonov
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1. K-means cluster analysis



W 0K 5 g

01Kl oleie 5 gty Dl el bl (glad g Judowi S Y g

P-value F-value Eadpr Tade  Yadp ) @S SRS gl Sl
<ofee\EE VYY/ELY Y/AY Y/YV L/EA Y/t S

<e/eeVEE /oY Y/vo \AR t/it Y/40 S s e
AR Yo £y Y/Y A Y/ev S5k 5 Llas)
<afea\EE YYA/V o Y/NE V/AQ 1 %An% Y/t solez!

AR SLVARES £/8) Y/00 £/v4 YV o

i laasl sle

G plie ) Sl jas alal  baad s 31K a3 3131 a5 kaCamesr b S5
ios b g i 53 ST 3l DL gl el od (o ¥ S 3 405!

3550 Sl mle 63, 5055 Soler b (83555055 5 S3) 500152 ($3,5 5 8)
ol glulis ad 5 Hler 53 (0)lee ple 5 sloa| GLaSs OLLET 5 Oliw 53) o3lizul

.JJ)\.) )\Ju.'.su Q)L&S

bad 3 55 i b Shy i s ¥ Jgi

pler by e adt el Jslads

Sl S
P-value Slows slows Sl Sl
o IGNEO
(M)J) (M)J) (M)J) (M)J)
vy (WV/Y) V(YY) A (VA EA (YY) 5,
A S
Yo (+/YY) T (YV/T) v (YY) Y (YA/8) N}
ve (YY) VY (04/0) £ (YAN) Y (L0 5 s .
VARNS - JAU Sl g
VY (W) VY (04/4) Ve (WA) YV (og/t) Jals
Ve (4/8) y (4/0) 1 (oY) 1 (AA) L
£0 (£Y/0) v (AYY) TV (VYY) YA (EV/Y) NUPRCY
/814 Ye (YY) VY (64/0) YACY) Y (Yo/r) N Jas
Ve (VYY) \ (£/0) LOEY) W OVY) aniisl
WO YY) Y (/1) V(Y e/Y) 1 (AA) sl
WY (VY/Y) v (\v) Y\ (VAR 1 (AMA) Yool S
/88 4 (oY) VY (04/Y) W (08/v)  tr (OA/A) 0r Y (Jle) oy
Ye (YY) (YY) YA(YV/E) O YY(YY/E) o 5l iy
35 el
JeovRY(RY) V(W) ge (A V(Y D T T Sans




VEF Olun 3 5l | 10 03 | 8 dl | i3y 55 sl s s ks | 1A

plar e e ads st dolads .5
P-value sl Sl Sl Sl ¢ -7
o W IGNED
(M)J) (M)J) (M):) (M)J)
LS
VE(WA)  VTOYY) WY es(vag) S 7
A
Y1 (Y8/0) 1 (YV/IY) VV(YV/E) W (AN) 0l s Aol s Sl
/v A0 1 (¥e/0) 1 (YV/Y) £0 (FA/A)  NT(/0) Ve B0y Ogke) wlale
£8 (£1/0) Ve (80/0) YV (YY) Ya(ev/E) Ve sl i (Ol 55
Ve (VYY) v (TV/A) A (V/Y) o (V/t) V5l zeS o
- SIS
T (¥e/) o (YY/V) YA Y (YA/E) el o
/AL 3 83,50
Yy (VA/A) Y (4/Y) YoOVA) V(YY) N B e w
Yo (YY/+) A (TVE) EV(EN) YA (EY/) el riy
or (8V/Y) Ve (20/0)  YA(YY/)  YY (£VY) SLt Slads
/YOA VOl A
o (0Y/A) \Y(08/0) ve (WWVE) Y (oY/4) . 05 S350 S
o8 JL.:
£ (FVIY) \Y(ot/0)  YE(TA/Y) XYY (¥Y/E) s g g
YA¥AS
VA e (s0/0)  VA(AA) 81 (W) e o
(slonge sS)
YA (YVE) v (TV/A) e Y (/) o
/ANy (82, 5055)
VA Yo (WY) VA (W8/A) £V (W) b
AN (AY/+ YA (AY/A \aYe\%s oY (VVe :
P R I S R N O
YA (VWV/4) L(VA/Y) YV FYN) V(YYe) o
Veo (AE/F) Y4 (+/3)  d0 (AE/)) 8 (8L) =
YT (2555001 522)
1 (oY) Y (4/Y) VA (Vo/q) ¢ (0/9) ne
q¥ (AV/HY) Y\ (40/0) 48 (AY/Y) ) (AANY) o
VA (Lga)_,}@)
VY (VYY) \ (8/0) VA (VVA) Y (V) o
90 (A4/N) VA (AVE) Q0 (AE/Y) W (AY/) o
rey (55 5,8)
W8 YO A(eA) o (V) b
Voo (AE/F) YV (Q0/0) AT (AY/Y) i (8E/)) o
o/eaqEE (82,50,53)
(oY) \ (8/0) YOOVN) 8 (0/a) n
44 (4174 YY (Ver/e)  AY(A0Y) AV :
JAVY (av/s) ( ) (a+/7) (aviy) e (Ll L)
V() C( ) W (aY) Y (Y/2) n
/YYE Vee(QA/Y) YY) (A0/0) VAT (AY/Y) e (AEN) o




V4| 0K 5 G

e 4l pamad el Jilads .
i f f S5
P-value Sl Sl sl sl
o W IGNED
(M))) (M)J) (M)J) (M)J)
E))
Y (1/4) \ (8/0) YD) § (0/9) o
(Olbn S
) Q8 (AMMY) YV (36/0)  AQ(VA/A) 04 (AVA) e S gt > 53)
/YA
VY (VYY) \ (£/0) Y& (YV/Y) 4 (\Y/Y) e (Olus 5§
L ot oo
Ve (Vi/o) VU(YYY) e (eV) (W) bl
PRY <
NRI o e o
bl S350 S
YV (Yo/0) T (YV/Y) £4(EY/8) YV (YY/E) iy
AV
YV (Yo/o) 1 (YV/Y) g (Yo/t)  A(VA) e Skl sl
. eslaial 5 40
V4 (V£/0) VL(VYY) () e (AAY) o 5 Olss)
(oLl
oV (0s/¥) AT (08/)) A (W) YA(EYA) s
/Nt (&5 =)
$A (£0/V) q(£+/9) EY (YAE) Y1 (oVY) e
o 4 (W) YA(AVA) Ve (Y/0) Y (00Y) S sasls)
VAL
Ye (YY) ¢ (\WY) £Y (Yv/e) YV (£4/Y) e (sloz
V1 (V\/Y) VWV (VVIY) YW (WA) oA (AO)Y) > 5 S)
/Y AV ’
Yo (YAY) o (YY) Yo (M) N (V) ne (Lealy gloais
Vo (VV/¢ Ve (VWY VY (/Y oV (Ao/) :
vy (v1/8) W) (&) (Ao/Y) = (e 4L
Y (YA v (YY/Y) go(rorv)y Ve (V29) ne

Dt laasl sle

Sl s ool otaTows & glaasi s 51 &S a Lo andlas 5,40 slae ;I

Sl 0355 Jloji & g bl 0dd a5 B Jsd 3 003800 sla e 5
L oslizul edls s ST 05T S OT awslie gl cCaliben slaad g5 5 b 3 Kl
Mdhﬁﬁ)b&f@‘ﬂdﬁmﬁjoﬁ\ébw@ﬂj@LQJSJ;W@&
Gl sl 45 515 Ol ad o g5 dmlie 5 Ligls s gme sl U L

sl Sae caj:iﬂ b pwlie Ll laad o (g 95495



VEF Ol 5 5l [ 18 05Ld [ dUo| )55 53 b dse s Sy e | ¥

05 e bl odaT oz sy (slaa g5 53 3131 (slae 1551 Canno 5 F J g

P-value pler 2 Fatt po> 4ds sl a2 Lao ;I
Mean+SD Mean+SD Mean+SD Mean+SD
Sa/eeVEE O WAVE/008  Y/YVEVEL E/EAE/EYA Y/EeE /0T Sla

Se/VEE O RNVOE 0y YNV VEE 888 /TN YAk /OVY oy Jases

5 Glus)

SUVARR I YO 2V VS SR VAREV/N & S VAT VA VR VA 2VARA] _
sk
<o/ VEE RV EE/OYY  VAQEVVA EYVE/OYY Y/ g ik /o) ol
<o/ VEE O /EVEAYY YooY E/VAE/ENT YV /VES o

SefenVEEYNVOEYIY Y/YVEOYA  E/0VE/Y 0 YATE/YAN oS S 6

Ui laasl isle

S S e g Cou
By Olnl GasgeS 6 K808 Ll iy ol sy el Coda
boodeTomse glaadl 3y 08558 Jiw oo ;KI5 (lsconer b S 5o
Js sty 53 Sl 53 5 w8 8 15 ) 3550 Slad s ol sla gy 5 eslinal
G S ns e 1 e o S ub et e ab s Ller (G ol s
A e Sglae 5 ol csb)joﬁgﬁﬁsfdboﬁ\jéuw

S5 SNO) Jals o5l e (61 ol el o oy (sl ol i a5 ol
lao; Sl (F 6,850 5 ColasST gl ; Sl (F Sg w5 daes sl ;S (Y Sl
0555 Sla e 15 47 513 0L gl el Consay Glowar (glao 11 O 5 oloz!
23 3 g sl gne LT 5 51 a 21 ol oles 5 amls S o580 5 (58 5 e ST
ezl s G 5 damme (s i Sk 5 OLST| (Glanar slao 1 K el !
b lie )35y OB A S5 o 53 080k 0o 0 58 5 02 2 1> 54
Lgl.aaj‘:ijlgc?\) S ags 53 (YAYF) OLan 5" g, UE calinn Sl o]
3 by 4 5L O ilae 4 5 ek 53 048 G 4 e « S0 4 e 83555058
4 5 B aSE  ((hE Sl g DB 05 STediS 4 Jur e el o 4 it
oo Kl ko 4 a8 (YY) 0, 5 K8 anllas 5,57 Slalis 1) oT a3

Wl 0SSy M) wach 4 2 oJ'.;é\ ) (sl @15 5 (63, 55055

1. Galiakbarov



| OLKan 5 Sdars

Sl alin &5 5 503 aseiia 1y (B s Ok K500 55 3 (elatr ledd
S Glae SN (YY) LSS 5 ) 8 (o Bl gr bl Gl 3 0d oLl
Sl o 585 s Fter 51 (S 45T AL 5 sl 13 s g 358 1 O3 oS 2SS
iy 55 e (slao 1K b Gaims 53 el O elozar| 4 e (63 S o]
ol Gl 108 s 5 (6,550 5 OLEST lao ;S lazl (63, peSn
el s Sl bl b () 0K 5 "0 L
5l Ledds S s Loyl ccdle , Llus 57 Wsls OLES L glad s 4L el L
b b s Bloday 8 il o ool 5 age slao Sl 5155 S lge 4 slaze!
ooy 6,853,865, (VYN 2 5 ey 2y 2l LBl G
Qlji.'z.sjf ‘SLAQJ':i;\ g el (S 5 (OLs Flea=h c((u,fl.abTi) & osls olis
(Y1) 0L 5% 5159 css0ly Lo ;K o guast 55 alie niows 3 bl o0
305 1 Sl o YL S8 le 5 (6,8 3L 05501 oS Al i
el b (6,8 sL 5 olasST glao s Kl sl Jole Judows (slaasl ulul
5 e el o bl dzals @b Cote (Soean olomrl s Sl 5 lss
DLty slae S5 Jole 535 51 &Sl et L3Il ooz sl 5551 5 (55
5 (Stesad (2 ey (0331 Jowns 5 5 Jiwmr 418 0T sty Sae baag 8 A o
ol 5 Dbl IS 2 4 G b Sl Odbeslid 5 OLKs g e 4
5 e Glao 3Kl ale s cails Lol adge b1y Kowes o 5aS ws Kis 8
o 10k S Lamen §5LaeSTY 5 ° e 58T Saldlab el 4 S G5 S e
& i (6355055 (Sl ke 035 SO 3 4 a3 55 g b o 4 5 5 bU5 |
5 LS gl Sl Jule 5o wals Olas Juol aile b 1y LUyl o S s i L
45 5 (Snt o1 i (65 ol 5 S (LN S8 i 4 8 (S 5L
Jele s sl Lol Jole LIy Loyl o maS (i (635 50 sS doolin 4 25 5 a2S)
45 5 Soen o i (03,5 B55s 4 QBB 45 el slae Sl

1. Giirer & Kural

2. Jackson

3. Bichler & Peters

4. Yuniawati

5. Ecotourism activities



VEeF Ol 5 5l [ 18 05l [ & dlo| (2355 53 HMk anw s Co ke | YY

Jele 53 cplnil o 5 bl Lol ale b1y (Saran o 208 (A o LD
5 e (S (Gl SUT S5l 5 aode B 4 8 lenr (slao ;S0
Wil ol ol b (6 58T (Soas tplil s 4 plzsr 45

LT3 Sln 0Bz Ol n i 5131 31487 513 L85 bl aalllan s ol e s9le
OLLET 5 Ol ) alizal 55 90 SV b 5 (635 50003) (53515 Sollad ¢ 55 cailale
Gaoe (sl 53 Lyl (6,13 sme Sl edeT S 4l Hlg 53 (Oyles plu
35 Sl (g g Slasl, (6,8 651Ul o a3 (Y414) 0L Kans 5 'S Kla
Sloos 8 G b 5l iy SUENLI S oAb et il gl e G555 01 883 £
13 Sl Bass 53 bl o Sl G b een 57 350 on plnil olez GV Lo
Glie 5 Kon b slasliy 5 50 iy jide Coda b glandlas (V¥49) Lo, 5 ol
S S s i 5l Laasis & Ls S jasie 5 sl plowil 08 US55 Slae ;K1
sl 5 03 O58eal (ol Cundy 5 SMa (o (i) LSS e
S 5l Olas (1¥49) 0L 5 e (s o3l jdases Guioes =W edlea Al
ol daslie 3 Ll T )5 5 o (EMams (o 5 (g lslime oglis Loy &
3 i e (EManed e gl 4 S Ol e bl g slaedl L s
Sl okal] Cowsas Gaad = w5 (W oylal WOT & 3w ol ldl 5 &)
Asls g yld gme

b s Cao 5 (sl 3 op i oo 5 4 05500 il odaT Gty (slads s canlsl s
163 8 e amlie K0S

o Sl e s S oSke YL lls (0Bkie 05 ) pss ab s
(o 4 Amdls 5 ey S cpl 3 ediSTES 5 il S 51 Aoy MY sy badd
olod L35 Lo 58N L 51 S i ol 53 6,8 0k 5 LT 5 Sl glae ;S
izils Waad g plo b amlie 53 1) 5l o 5V as s cpl 55 05800 Gl bk 5
Jalie Ol pn ¢ i ol 313 el ls 15 0 S8 5 o 3Kl pss a5t il
LTy sg YL 5 wld )8 SMass b Jle 00 B ¥ i s s15T Jxs slls

R85 5w pmmen i abeie Ol Osdee V0 B0 m0g Sl 13l Glale

1. Hungenberg



oK 5 e

i3ls gn plonil (6355055 (6 K83,8 Il 53 LU P 51 i 5 es s Jlo Ve I G OUT
Slbs o ey Spomen 5 L2813 15 098 ol 03 (6355055 0183 E el
S o e claos 8l boamlie > 5y i pl @ Glate Jle s o Kas 8
ahg ol p3 g SV 5 @ i e 3 (53, 508 L 0T LT o o8 1 K05 S
Ol 53 o 7 4 i o 313 oslizal 35 g0 SN mbia oy 2 cogdews 5 8 (gl
bad sl boawlie 53 .58 plebs elas! cbaSls 5 ool oLkl o
3 lataly Glaaid 5 iS5 (slamrl GloaSs SMNBI wte I eslinal Olze o 5L
Clab glemesS 5 53,508 slaaiy 53 03,5 ul S s b el pys ad
Cllad Ol e ks g1 4 o () 4y Glate Oblaso S 5 013y 0 sST (p oiey ¢l )3 L als
a4l ol 5o b i sl balie 53 (635550 S 4 a5 glaanty K05 5
Sl 3508 5538 Slaaalip sl rl 53 cods S5 Cao g 4 g b ol
5 Il el 5 Glenar (FLT Julge 0 Sl 03 5 ol Slaasniia b 501 31
Lol 3 3131 4 2 5 ojlge pela b btz i 5 (5550 T SIS 50 (9305
bt 508  lanel 2 15 2 05,8 ol daTos ehaws o 57 L s 58 oS
a8 0l e slitad 2130 5 01 Kb 5oy o 4 il 5 0 0T Sl Ll 3
Ll
SV de s ¥F) Slal s o mie 6lyls £33 ad s Sl g :(oub@;:) polexr i
5055 Y oo ;800 oales Lo 03,87 0l 5333 05800 Oljn 0 ks 5 (U S0
3 Sam 5 e (S 5S35 LS (Gl (slae 1Kl ke 0 0 o &
om a8 Jas ghyls Jabe 0ls e i pl sl CIEN s g i o tie slaz
ol 33l el wlale deT s s g YL 5 wlid )8 S¥laass b Jla 80 B Y i
i ateie e O B Y o OUT (6, K85 5 4 2 gole 53 Ol g Ogkeo Vo Sl w03 S
53 (6 K B a5 Jlo &5 51 a8 1) 2508 1 3l slutas el 2y b b g lin
25058 6853, 8 53 S 7 5l rmas 8 ol 313 ST s o> i ab s )
o 53 5L 7 5 2eS &S (o303 slaw baog § le b awlin 53 Jy ¢lisls o plox
3@V do)s (otmman b o> i 4l ol 0> s S G308 5 S 8
b opl Olay e S Dolge pmhaw Anils Sllb (g3, 5055 Wy 5o Sisw opl o



VEF Ol 5 5l [ 18 0)led | £ dlo| (355555 Jhbl Anwyi Sy pte | ¥F

01 883,8 ol o 515 5 Sladie GLATL 5 SLAT pde do 5 0o 45 5 Alen
ccﬂiﬁo))\&.u\s.\.&o;bﬁ‘dLgajjsa;):Q)L@.acbdﬁj:‘.ftsbl:cwu@;)}s
3 5 035 (OLLST 5 Ok gnr o 8 ol 0 s S el oslizal 5550 S pte
o 03 3 S on oslizal GBI ate nl 1 (6t 53 s clmog Sl b i
L3S gn 03l el ate O o (25 2 518 (63131 o e 01 K3 5 ol
sl (}V Sl Gl asl 5 gl 2l luly s ol plo s sdalie 4l g opl 4o
23 S5 Gl sl Bl k5 ke e 4 S 38 (b Gl S bl
.»Jfﬁ;.ﬂuuﬁ

Salp Bld 4 aad s le b awlie 53 (a3 5 e Oy ) sl b
03,8 ot 53 23,5 (Sl g a3 53 0580 Ol e 5 (VB WSS 5 IS 51 A5 YY)
35 5S0ln 0 VL L1 i s s 6,5k 5 Sl (e sl
om )l Jalie 3 0 1l 28 05 8 ol (LA mer G S5y ey
Ol s gk Vo 51 i wilbsle LaT 3 ¢ YL 5 i )18 SDamss (5113 el B0 Y
53 b 5 o 3 5L 7 5l e 8 8 Sleds Wl VSl i K83 8 40
:)fébW\cucw.&qu.uli)G?La.k.ioc;)\.g.néa‘ﬂl{Lga)}}o}fa.:&)
s o llid QLLAET 5 Okwssr o5 8 cpl 3131 CUEl o3lizal

zils 5l 5 ad gt ol 53 aalllas 3550 01,85 8 5 )3 V 0k 5 ) p o ab s
Shls ad g ol s Dol ks lolis o800 60 o a8 Ll g5 o S S
el co5,8 cnl 53 s 8 S pL Ol s 05 8 H5 oed 4 5 551 3131 0 o 5500
3131l izsls |y 5l e op 2t s, oo 1S3l oemt 5 Sl (slao 3l
it ol 03 ol QB US S 8 ahy mman 5 DL i ol Jalie 53 e
131 ST o Dot i g Ola 55 O sabes V0 51 i ailaale daTys 5 05T Jxd (sl
Co b il YU 5 wlid )8 Leass &Syl 5 3p Jle B B ues S ol
L;Ji.i::)fc;bé_sjdb\'jlﬁh@\d\ﬁhfy&ldﬁh;gﬁﬁcﬁa
Collad (63, 55055 by 53 fil cad g 5l B S aseia 53 L8l i OUT
Wolg pd o Sledas &MTQ,&uTC.\sbJJ QUTQ)L@chﬂ,.,\b;@

as gyl Alen adt ol sl 31 2ty eslizal 3500 FOLI aie & A jaita



Yo | 0K 5 suems

35 S 5l S b slae ;KN ghyls 05,8l STl ol (OLLAT 5 Ol g
wile 651 531 (sl 3 plalled sl i (53, 508 (5 85 8 slaaels
A3 8 e sl 3l 64156 s 5 S Lk 1SS 4 Ll e s 5 G gden (sllas]

3'L3,8=0555 (s 658 S S S 0 53 alie Sllllas L awlia o
Jols 55 ez cOlid ST (6l gt 293 (Slae 1 ST1 oy 2 b (Y2 AV) O,
a0 S ol ) A a2 5 g Sl gilies o (e = (S5 51 50 Sl
5 e —sties s OB iy g oy stadiz OB Uy g Jols Oyl s 295 5l 05 8
b 08 Lss g 4 55 (VYN 858 568 pule s e o 06 i g
23S Glalis 1y bl 3800 5 as gt gy 5 sl 5580 Gla S5 bl
LYY Sl el 0,K80,E slan s (VP U € 5 Sl Ko tasy
ool oK s S syt (5K alse plalp 1 313 5 03505 atia
2l b ol e (088 5 (6,8 5L (s slarml Juls Gudsw ol s eld glulis
Jols O WS S 5 5l s Hlga ¢ momad L3 Ot 5 413 it OB ST S
S T s L) s Sl elas | ceddle (Dpli o slaes S
Ly Sglite olazrl— me sla S5

2 M SE Lelge (VF01) 08 5 3game cdad e s sl tagy )
A3 g 3550 L OLE L 580 (sl 1 01l (53505 sl 5L sy isvy
el 1) (5,2 jole 5 3l gy Olo g (a3 Jlse) Lol fole aw 5 isls
i3 8 L e 4 OVFY) 0La 5 5 plisls diagy (putoeen 3 S
5 O (AT 5 2ils S Jols ool 4 gt gy 5 Azt i (sl 355 ol
03 D ged jedie Iy Oliwgs 5 el gl c&\é}gﬁo}:’- 3 et OGS Ol
b Dk s sladhate (6 K538 150 sty i 4 OFAY) (65 5 Sl s slanlllas
ailate rla 5> (5 Ko 5 (25K ol Jule Sa s (35S el ST
638 Cab (ol gl 5 LT o S Gl 5 Saals o o) Sl s S sluls |y
WDl 5 Sy a0 5 Ol (gl SIS 5 25,8 Dloms S ¢ 250 5

1. Rejon-Guardia
2. Myburgh & Kruger
3. Prayag & Grivel



VEOF Ol 9 5l [ V0 o)l [ £ Jle| 355 3 Hlly dn i Cu ke | Y8

el (5305 6 S8 ,S oim 53 ATV 55 edks S5 Sllllas dix a canglie o
sl o ol andlan b wlis 53 (5501 Jalye a1 Lol Wlodss
(6,585 5 5L i Ol 53 oS Gl Gl Gl £S5 ) 4 6Lal
LT 53 Ol jn 0 Bnamns el ¢ et Wle (35 LS mar (5o ke S o) e
st S 9 5,8 e 5 eslil ) 50 a5l 5 o 5 (Sl e Ol e LBl g
Jolse o fege Ldiime (5 K55 S slasdl 5 b,k Olaaiis (ol ol Ll oYL
2338 onp 6,585 8 sla i 50T oo ;55 4 0 K 8 58, 53 oS s
CS b glao 18 5 i amer S S5 e 53 3 ol Rass 55 (bl !
LG s S eslizal Lol LI g jidn S 53055058 55538 slaasly 5o
5L L cwliae Sloast 1,1 Ol 5,5 51 es 8 opl 31 2b &S 53 5 bl

Ded V.A‘jﬁ OLT laazul =

éh.e oo

.J)‘Aﬁbﬁ)@ébu’l)w
'/

Sl Sl

aadllan ol plonil Do Jgb 3 oS polusl oled I Sls e 03 5 01 Kias,
Aol Sl ,d8 (g Olu )il 5ol en

ORCID
Azadeh Mohammadi http://orcid.org/0009-0000-9073-0266
Hossein Akbari Yazdi http://orcid.org/0000-0001-9925-4825
Alireza Elahi http://orcid.org/0000-0002-4810-1949
References

Apollo, M. (2017). The true accessibility of mountaineering: The case of the
High Himalaya. Journal of Outdoor Recreation and Tourism, 17, 29-
43. https://doi.org/10.1016/j.jort.2016.12.001

Azman, 1. (2011). An investigation of tourists motivational factors of using
health and spa facilities in five-star resorts in Kota Kinabalu, Sabah
(Doctoral dissertation, Universiti Malaysia Sabah).
https://eprints.ums.edu.my/id/eprint/42654/1/24%20PAGES.pdf



W oK 5 shee

Bayat, N. & Badri, S.A. (2018). Tourism segmentation in rural areas with an
emphasis on motivational factors: A case study of the Kolan River
watershed in Malayer. Applied Research in Geographical Sciences,
18(49), 167-186. [In Persian]
https://doi.org/10.22059/jrur.2017.234879.1119

Beedie, P. & Hudson, S. (2003). Emergence of mountain-based adventre
tourism.  Annals  of Tourism  Research, 30(3), 625-643.
https://doi.org/10.1016/S0160-7383(03)00043-4

Bichler, B.F. & Peters, M. (2021). Soft adventure motivation: An exploratory
study of hiking tourism. Tourism  Review, 76(2), 473-488.
https://doi.org/10.1108/TR-10-2019-
0403?urlappend=%3Futm_source%3Dresearchgate.net%26utm medi
um%3Darticle

Boromand Dashghapour, S., Askarnezhad Nouri, B., Bashokoh Ajirloo, M. &
Ghasemi Hamadani, 1. (2023). Tourism market segmentation based on
travel motivations (Case study: cities of Ardabil, Sarein, and
Meshginshahr). Human Geography Research, 55(4), 17-30. [In
Persian] https://doi.org/10.22059/jhgr.2022.340051.1008461

Fallahi, A., Hasani, E. & Karubi, M. (2013). Investigating effective natural
attractions on the development of sports tourism in Kurdistan province.
Sport Management Studies, 17(10), 159-174. [In Persian] SID.
https://sid.ir/paper/234484/fa

Galiakbarov, Y., Mazbayev, O., Mutaliyeva, L., Filimonau, V. & Sezerel, H.
(2024). When the mountains call: Exploring mountaineering
motivations through the lens of the calling theory. Journal of Outdoor
Recreation and Tourism, 45, 100743.
https://doi.org/10.1016/j.jort.2024.100743

Geiger, K., Sers, S., Buday, L. & Wische, H. (2023). Why hikers hike: an
analysis of motives for hiking. Journal of Sport & Tourism, 27(4), 315-
329.
https://doi.org/10.1080/14775085.2023.2252420?urlappend=%3Futm
_source%3Dresearchgate.net%26utm_medium%3Darticle

Girer, B. & Kural, B. (2024). Push and pull motivations of sport climbers
within the scope of outdoor and adventure tourism. Journal of Quality
Assurance in  Hospitality &  Tourism, 25(6), 1963-1982.
https://doi.org/10.1080/1528008X.2023.2211787

Hair, J.F., Black, W.C., Babin, B.J. & Anderson, R.E. (2010). Multivariate

data analysis (7th ed.). Prentice Hall.
https://www.drnishikantjha.com/papersCollection/Multivariate%20Da
ta%?20Analysis.pdf

Hemmatinejad, M., Shahriari Sajjaroudi, B. & Malek Akhlaq, E. (2015).
Prioritizing sports tourism attractions in developing sports tourism in
northern provinces of Iran. Sport Management and Development, 4(1),
19-33. [In Persian] https://jsmd.guilan.ac.ir/article 1352 0.html

Honarvar, A. (2004). Investigating the factors affecting the development of
tourism resulting from international sporting events in the country



VELF Ol 5 b | V0 oyl | $ Jlo| 3359 53 Hhul dnw i e | YA

[Master's thesis, Tarbiat Moallem University]. [In Persian]
https://sanad.iau.ir/Journal/geography/Article/859748

Honarvar, A., Ghanbari Firouzabadi, A. & Khatibzadeh, M. (2013).
Demographic characteristics and preferences of sports tourists in Iran.
Sustainable Development Management in Sport, 2(5), 1-24. [In
Persian] https://doi.org/10.22054/qrsm.2013.381

Hungenberg, E., Ouyang, L. & Gray, D. (2019). Measuring the information
search behaviors of adventure sport tourists. Event Management, 23(1),
75-91. https://doi.org/10.3727/152599518X15378845225366

Jackson, S.A., Eklund, R.C., Gordon, A., Norsworthy, C., Mackenzie, S.H.,
Hodge, K. & Stephen, S.A. (2023). Flow and outdoor adventure
recreation: Using flow measures to re-examine motives for
participation. Psychology of Sport and Exercise, 67, 102427.
https://doi.org/10.1016/j.psychsport.2023.102427

Karubi, M., Mahmoudi, A. & Seyedi, P. (2016). Investigating the role of
constraints on participation motivation of winter sports tourists in ski
resorts. Tourism Management Studies Quarterly, 11(34), 1-24. [In
Persian] https://doi.org/10.22054/tms.2016.5727

Kotler, P., Keller, K.L., Ancarani, F. & Costabile, M. (2014). Marketing
management 14/e. Pearson.

https://scholar.google.com/scholar?hl=en&as sdt=0%2C5&q=Kotler%2C+P
9%2C+Keller%2C+K.L.%2C+Ancarani%2C+F .+%26+Costabile%2C
+M.+%282014%29.+Marketing+management+14%2Fe.+Pearson.&bt
nG=

Mahmoudi, A., Abolhoseini, A., & Aminzadeh, R. (2025). Exploring
influential factors in the market segmentation of Iran's sporting events
based on spectators' motivations. Sport Management Journal, 17(3),
88—106. [In Persian] doi: 10.22059/jsm.2024.367926.3224

Mehmetoglu, M. (2007). Typologising nature-based tourists by activity—
theoretical and practical implications. Tourism Management, 28(3),
651-660. https://doi.org/10.1016/j.tourman.2006.02.006

Mirzaei, R. & Rezaei, N. (2017). Market segmentation of special cultural
events based on visitors' motivations. Modern Marketing Research,
7(1), 1-20. [In Persian] https://doi.org/10.22108/nmrj.2017.21453

Mubhar, A., Schauppenlehner, T., Brandenburg, C. & Arnberger, A. (2007).
Alpine summer tourism: the mountaineers’ perspective and
consequences for tourism strategies in Austria. Forest Snow and
Landscape Research, 81(7), 7-117.

https://www.researchgate.net/publication/228354198 Alpine summer_touri
sm_the mountaineers' perspective and consequences_for tourism_st
rategies_in_Austria

Mohammadzadeh Khalil Abadi, A., Sharbaf Eidgahi, A. & Asmandareh, Y.
(2017). Market segmentation based on expected benefits of Mashhad
citizens for selecting tourism destinations. Tourism and Development,
6(1), 118-134. [In Persian] https://doi.org/10.22034/jtd.2020.110398



Y| 0K 5 e

Moradi, E., Elahi, A. & Saffari, M. (2018). A study on determining the causal
relationships between motivations and satisfaction of sports event
tourists: The mediating role of mental engagement. Tourism
Management Studies Quarterly, 13(42), 125-159. [In Persian]
https://doi.org/10.22054/tms.2018.9020

Myburgh, E. & Kruger, M. (2022). Do they behave the same? Identifying the
motives and behavioral intentions that influence the event loyalty of
different distance triathletes. International Journal of Sport
Management and Marketing, 22(3-4), 211-242.
https://doi.org/10.1504/1JSMM.2022.10048698

Ng, S.L. & Hsu, M.C. (2024). Motivation-Based segmentation of hiking
tourists in Taiwan. Tourism and Hospitality, 5(4), 1065-1082.
https://doi.org/10.3390/tourhosp5040060

Pomfret, G. (2006). Mountaineering adventure tourists: a conceptual
framework for research. Tourism Management, 27(1), 113-123.
https://doi.org/10.1016/j.tourman.2004.08.003

Prayag, G. & Grivel, E. (2014). Motivation, satisfaction, and behavioral
intentions: Segmenting youth participants at the Interamnia World Cup
2012. Sport Marketing Quarterly, 23(3), 148-160.
https://doi.org/10.1177/106169341402300305?urlappend=%3Futm_so
urce%3Dresearchgate.net%26utm_medium%?3Darticle

Razavi, S.M.H., Hosseini, S.E. & Khajepour, A. (2013). Investigating the
effective natural attractions on the development of sports tourism in
Mazandaran province. Journal of Sports Management and Motor
Behavior, 9(17), 15-26. [In Persian]
https://doi.org/10.22080/jsmb.2013.519

Rejon-Guardia, F., Rialp-Criado, J. & Garcia-Sastre, M.A. (2023). The role of
motivations and satisfaction in repeat participation in cycling tourism
events. Journal of QOutdoor Recreation and Tourism, 43, 100664.
https://doi.org/10.1016/j.jort.2023.100664

Rokn al-Din Eftekhari, A. & Mahdavi, D. (2006). Strategies for developing
rural tourism using the SWOT model (Case study: Lavasan-e Kuchek
rural district). Spatial Planning and Geomatics, 10(2), 1-31. [In
Persian]

https://facultystaff.urmia.ac.ir/HandlerJournal.ashx?CVID=133779&STID=
65&fi1e=20171205084941-9915-197.pdf

Saffari, E. & Sharififar, F. (2015). Prioritizing effective indicators on
adventure tourism marketing using the 7P marketing mix model.
International Conference on Physical Education and Sports. [In
Persian] https://sid.ir/paper/830783/en

United Nations World Tourism Organization (UNWTO), (2012),
https://www.unwto.org/.

Wilson, N., Hill, E., & Gomez, E. (2024). Motivations and outcomes on long-
distance trails: A case study of the means-end of recreation scale and
thru-hikers. Journal of QOutdoor Recreation, Education, and
Leadership, 16(2), 19-34. https://doi.org/10.18666/JOREL-2024-
12059



VEF Olino) 9 5l [ V0 o5l | £ Jlo| 5359 53 Jhly drw s g ke | ¥

Seo, W.J., Lewin, L.A., Han, S., Park, S.H., Moon, B.Y., Kim, M.S. & Moon,
B. (2019). Measuring sport tourist motivation: implications for sport
tourism distribution. Journal of Distribution Science, 17(3), 49-55.
https://doi.org/10.15722/jds.17.03.201903.49

Yuniawati, Y., Ridwanudinm, O. & Pancawati, D. (2019). An investigation
into hiking motivation. International Journal of Academic Research in
Business and Social Sciences, 9(3), 782-788.
https://doi.org/10.6007/1JARBSS/v9-i3/5744

Zeytonli, A., Henry, H. & Farahani, A. (2012). Identifying the capabilities of
sport tourism in Golestan province. Contemporary Researches in
Sports Management, 1(1), 71-83. [In Persian] http:/noo.rs/jhaiD

szi.&:f DL ks it (OVFF) Lo e (gl 5 e ¢85 5 (68T conl3T ((glamen IlEn 3l Ay Sliu!
YN CVOVF g 3 Il drs g o ke im0 80N 5 b anen b S5 gl Oyl 6350058

LM Journal of Sustainable Development in Sport Management is licensed under a

Creative Commons Attribution.NonCommercial 4.0 International License.



