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Abstract
The overall objective of this study was to segment the Iranian mountaineering 
tourism market based on motivations and demographic characteristics. This 
study was applied research based on its objectives and a survey in terms of 
data collection method. The data collection tool was a researcher-made 
electronic questionnaire including two sections of demographic characteristics 
and motivations within the framework of a five-point Likert scale. The 
statistical population of the study consisted of mountaineers in Iran who spent 
at least one night in the mountains and were considered active tourists. 
Participants were selected voluntarily using non-probability sampling from 
among the members of mountaineering groups and clubs. The sample size was 
estimated to be between 195 and 390 people based on the number of 
questionnaire items, and finally 309 questionnaires were examined. 
Descriptive statistics, exploratory factor analysis, confirmatory factor 
analysis, and cluster analysis were used to analyze the data. The results of 
confirmatory factor analysis identified five main components for the 
motivation variable, including psychological, environmental and extrinsic, 
exploration and learning, social, and physical motivations. The segmentation 
based on motivations showed four clusters, and the individuals in each cluster 
differed from each other in terms of education level, average monthly income, 
type of sports activity, information sources used, and all motivation subscales 
at a significance level of 0.05. The results of this study help policymakers, 
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decision-makers, and planners in the field of mountaineering tourism to better 
understand tourists and engage in effective marketing in this field.

Extended Abstract

Introduction 
Mountains, with their beauty and splendor, are among the most popular tourist 
destinations in the world and, after coastal areas, are the second most popular 
tourist attractions. Mountaineering tourism, as a type of adventure tourism, 
can be a key factor in economic and social growth. Iran has appropriate 
capabilities in this field due to its diverse climatic and natural conditions; 
however, the lack of sufficient knowledge and specific, written strategies for 
sports tourism marketing has so far led to neglect of this field and the loss of 
unique opportunities in adventure sports in the country. The organization of 
mountaineering tourism programs without considering the characteristics, 
demands, and needs of tourists in this field prompted the researcher to conduct 
a study aimed at segmenting the mountaineering tourism market based on 
demographic variables and motivations. In short, this study sought to answer: 
what are the demographic characteristics and tourism motivations of Iranian 
mountaineering tourists, and how can they be segmented based on the 
motivation variable?

Methods and Material
This study was applied research in terms of its purpose and descriptive-survey 
research in terms of the data collection method. The statistical population of 
the study consisted of Iranian mountaineers in the country who were members 
of mountaineering groups and clubs and spent at least one night in the 
mountain area and were considered active tourists. A convenience sampling 
method was used, recruiting participants either at trailheads or via an online 
questionnaire on social networks. The required sample size was estimated to 
be between 195 and 390 people based on the number of questionnaire items, 
using a rule of 5 to 10 participants per item, and finally 309 questionnaires 
were analyzed. The independent variables were demographic characteristics 
(including gender, marital status, occupation, age, level of education, average 
monthly income, experience in mountaineering tourism, number of times of 
mountaineering tourism per year, type of sports activity, level of 
mountaineering skill, and information sources used) and motivations of 
mountaineering tourists. The dependent variable of this study was the number 
of clusters obtained based on demographic characteristics and motivations of 
mountaineering tourists. The researcher-made questionnaire consisted of two 
sections to identify demographic characteristics and identify motivations for 
mountaineering tourism. In analyzing the questionnaire data, first a table of 
descriptive characteristics of the samples was prepared using descriptive 
statistics. Then, exploratory factor analysis using principal component 
analysis and confirmatory factor analysis was used to examine questions 
related to tourists' motivations to enable their classification. The K-Means 
clustering method was also used to segment the samples. The statistical 
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methods of this study were generally descriptive and inferential statistics, and 
SPSS and PLS software were used in this regard.

Results and Discussion
Based on the results of confirmatory factor analysis, five main components 
were obtained for the motivation variable, including psychological 
motivations, environmental and extrinsic motivations, exploration and 
learning motivations, social motivations, and physical motivations. There was 
no significant difference in mountaineering motivations between men and 
women in different age groups, educational levels (except for psychological 
and physical motivations), between single and married individuals, and in 
different jobs. The results showed that, apart from physical motivations, other 
motivation subscales as well as total motivation scores differ significantly 
among individuals with different incomes. A study of the participants' 
motivations by type of sports activity indicated that the total motivation score 
was the highest in canyoning. Psychological motivations and exploration and 
learning motivations were significantly different among individuals with 
different levels of experience. These two motivations, as well as the total 
motivation score, were significantly different among individuals with 
different levels of mountaineering skill. Psychological motivations, 
exploration and learning motivations, and physical motivations also had 
significant differences based on the frequency of mountaineering tourism.
Regarding the information sources used, it was also determined that the "other 
cases" group had the highest motivation score. The results of cluster analysis 
showed four clusters based on the scores of the five motivation subscales. 
Examining the demographic characteristics in each of these clusters indicated 
that individuals had significant differences in terms of education level, 
average monthly income, type of sports activity (canyoning), and information 
sources used (friends and acquaintances, and other cases). All motivation 
subscales as well as total scores also had significant differences in different 
clusters, and all pairwise differences of clusters were significant in terms of 
motivation scales.

Conclusion
Efficient management in sports tourism requires a proper understanding of the 
demand market segmentation. This is how the manager paves the way for 
achieving efficient marketing and development strategies based on proper and 
logical planning. In tourism market segmentation studies, even though 
demographic variables such as gender, age, education level, income level, etc. 
are often used as descriptive and primary variables, they do not have high 
predictive power. Therefore, marketing and tourism economics experts 
believe that the most important determining factors in tourists' behavior are 
their motivations for tourism trips. Accordingly, in the present study, two 
variables of demographic characteristics and motivations for participating in 
mountaineering tourism programs were used to segment the demand market 
to provide a better understanding of this group of athletes and provide services 
tailored to their needs and desires.
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خندگرر اووار اژر

گناتجمع ازفر

حمد آشجوتردر،خو شگا، ،هرر

خو،ردراتازبریس شگا، ،هرر

ه خو،ردرتایرا شگا، ،هرر

چکید

 دحقی،خندگرر اووار زیگر  اژا

ناتیمع .وحق ز ،د ار عطایقاراآر  ظر  ،ا

مایشم ز .وآشنار اکیکترا، تا حق خژا

گناتیمع یزوا  آاکریننزیا عا .وو ژو

 رد حسو عا رگر  و ستاو ح  شک د.یدد،

مو   باو  تررصایا  یضارگاا  وواا

و عد  تنا ا مو ج رشنااتخادد. ها390ا195یا   د رآ فر

عد309ر و شنارر .ر رجزح یو اآ  احی،فیا

تشا،یحاأیدیحوتا د. تفاحیاأید، فؤ ن

رتغگرییگز ایاز،حطی یر، تشاریا،تماسما 

خ .موشخندا ر د جاگیز  شا  و ها را، ظر  و زیر

ایاگیل،یحص عاا،یآد وی،ال نامچن  تفا وی،ما
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ا  ترر ار قا. و شگا  رد ت تر  
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قیرااگیزعنا ط 05/0اکدتاگر تند. فا  ا عطا

تگیذا،صمیاار زیگرنروم وماهترد نا ا ا

ا  گررا  خثرید.طپر

دل:اگی،زااگرر،خند،اوو،گرر
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قد

وا د و   کو  با رگررحبوا یا1قاد 

ی یا ط    قا ،ا نا  عد  دااستند گرر 

او2017 ،2)آوو  ید رگر3،2003؛  )ووو  ک نو

اورا گرردودا تما  تصا د ید و ،ووآ(

2017.)رعایاوور  ستر ا  یا رر 

نود آو حصو  او.ر  نعتگر  سیاد

او  ا ا آداست4ووستند ،ال ا  خت گرر 

زندنما س  او( مکا5د ،2007فرا او،6،2006؛  ید ؛

2003.)اادبا زرادفاوگرراررور،

ترژشخعودا،شکلحسطیتماتعدظهوید

وآدویشترگررعا،در ،هدتخا(ود

1385).

شوریورًباقرمورطیمبیعندا

ستاوابا،اانگابو ،ااشاآااوابنا

ین گررورفر  فا(،ر1394).تعد عاطا

شا اارهموو مایودیز گرر

شوخت قاندا،نر(1383؛تو،مکا 1391مکا  و ؛

1392،مکا  ل مت1392؛ مکا،؛  ژ1394).

ااار،یستازمیتصارگرارآ

نوبرعوطو،نطقحدمیناا

د.دکاآگرراایندآااریاگرر

یر،تاهرریوطیظراارگریاذ

 
1. tourism destinations
2. Apollo
3. Beedie & Hudson 
4. Mountaineering tours
5. Muhar 
6. Pomfret 
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ناین،نارادارگرود ا.

تیج،خندارگرنوکاقیوینرد

،(.2،2007و)همدطر1گرر  کور وو شکل 

ی  ا جر  اا  قد ،شو ر  گرر عو  ر

یاذ( گررنع  ی اجر را3مکا ،2014).

فؤرهنوروژمیگرراایزاشو

عورگرشوتنادنر(مکا ،1386)؛بو 

ناابراد گرر اا شخ،نواثا

فوترانحصررراوشو

.د

ار زرگرر اوودو ژا،توا

ایا گرر حق ،ت   ر آ  شژ  ا ندخ دا ا

ت گرروومعیاتغیر ا ر تناگیازجا تا د.

یود  عطا وو، اعو  گااا،رااآ

گرر ین  عاوو م ر ذثر و انا ا ا ماد

اارییصم ،گرر  عو وآگرر ر ر  

وو رمچنیژتراذ ر رؤثر ووش 

وایتاس ووندما نظی .خگوا د عطا  ،ل و

  ؤژ  و معی اگرر تناوو گو ر

گیز آ گرر ار   یس خراگرا ند  گیز تغیر

 قسی.دو

ژ یشین

مع ویتناعررر ننداصرارندیقسبنا

 وتاا،یراند  ززیا با صرکتغ ناتیمعرایا

 
1. tourism management
2. Mehmetoglu
3. Kotler 
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مچن  ریدید ااآ  سب آارایتغرا ادر

مکا(ار ،2014.)( مکا  نر ژ1392ژ ر  )ا

معیو  تنار   گرر ا تر شا تا .

موو سبتاً ژ اآ اگییا(ن27یشتر  )ار(91)د

رنداتندد ا ی آد  گرر  ر . یاگیا و

نز یزیاا آد ا قرباً پرد فر آ  ود ار  رر ا

رگرر یشتر .(53حصیل  اید(  پردو.،مچنی

و خ یگرر ظر   گرر ر ل،را  ا

یذآ  و آ ا  وزو وا ا ی نویغاب ه ل

عردمو.

رگرو ار ماند نندارنمادوگیزفهوا،یز

نعرگرذرگر یاااآوفرقصد

ژداآ(ا1،1120.)گیز صو د جا عاطا م، ا

ژ( مکا  ر1395)حققا  . حدا ق ر 

 گیزمش  او ک ایس ستا ا گرر شا

شارتند اگیز یز ا آ عا  حدا تغیر ی   شا تا .

عا ی  مچنی . و عکو  عنا با ستا ا گرر

 افؤ احدا،  رتا،ییگیز تغیر ر رو ا

تیجر،ل.ود   حققادیدسهی  گرر ضو خشید

ک  ثب جاس وآ ر تاا احد   رحا

اآ د  جد ضو  گیز جا  گرر ر من  نی و

. ذأثیر،مچنیعطا ( مکا  ر1397ّـ ـط عیـی« نو ا )

یر جیا ق ظل ا  ـد ـگرر ـا  ،«2گیـزـا

د شخر  گر،ی مچنی   ذثر ا ر گیز

 ثب ط  د گرر ا  ن یرعن. و

 
1. Azman 
2. involvement 
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مچنیئو1( مکا 2019)وو ا حقیق«دگرر گیز یر

ش نه« ،وا ،ت ا گیز اعد ،ا،تا ، ا،

ا بیعدر انا .،گر  عطا گرا2( مکا 2023)ازمر

گرر گیز،وور راووفا انا  تما ا

ینگیز  ر اتندرکاآ  نجر ن دگیز ،»بیع جر«

»ا« »دیز« ،»  تماما« ،»و در« ،»ل«در

 فاعا ، عا ،حصیل ط ، ،نسی ظر  عنا ا

ووگیز و  عطیل و ر نفر اوودآ .

لرسو ،3( مکا 2024)د ا حقیقرفا  ا،ژا

ایدا  سوویا ایروگگو غرییوار

جرریس  دبووایفر جا.تاعطا سیر  شا

وورعوردمچنییا عدب ا،ا وهأثیر

ژ ر  یادا ل،داا، ژ گیزأثیر  تا ر سیر اا

ووو امدا.شژسو   ا4(2024گر، )خند

گررارگیزاوعا« ،»آ« گیز ها ،وا  یما

ستگا« ،»تماتشا »»ن ر« انادمو خ ها 

و گررو« ،»ن ا اندو«یماتما ایما»ا« ، »او

و«»مو د ا ایما عر در.

ا ،تذحقیقا  سیا  ستاو ا ربط اووا ا

و د انا  گرر لور حقیقا یفیز ر  د

 گرر گرر  ر حقی ز  ا اوویدأ

. دراا، ر  ت صو تروعاطا یشتر

ا انایا ا، و  وستاؤا نا  گرر عو ر ،ثر

کانا،وآ سا،عرو تو ر ا نباسحیط

 
1.Seo 
2. Geiger 
3. Wilson 
4. Ng & Hsu 
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وو دا اوو اند ا فاظنوا وت مرز د د

گرر  قاا نظر   حقیقاووسیا عدانددپرد، .

ژا تا  یز  گرر اا صو تر و

ژتر د  دو اا ا.د،گر با عاطاموو ا

خه یا    تر و شو    گرر ا ند

ژت اوو حد سیادا.یا  و شوا ر ا

ل ا عد   ت  عو رح جا ر ،آ ندیشتر قیقا

. اما صو  

ژ 

عطا اردز ،حقیقا راسرآر حوا

 )حقی ر(ژایفو-شیماو.رکمیشنار،وو

شو  رر ضا  گاا  وا او ود  د

ستاو ح  ر حسور عا رگر دد.در تفا ،

مو تخا ک   و؛ تر   با صایر تدا،  عر ا

عو آلووسیر شنار ر  ا بکاتما تخا دد.

 تنا ا یا و مو جو عد شنار ا5ا10و ر   رر

مکا(1،یر 2010ی 390ا195( و )ا د رآ رو39)فر  .

شاآی شنار ،10ر   دفر ی 450فر   د و

،عد309شنار مودفر کمی اا آ وحیر

ژاتغیرند.رت ،ستقمعی ا تناگیازگرر وو

طاع،ود  ست تغیر .و عد اژ ار دآ ا

گیزیمع  تناو گرر او و. تـد ،شنار نظی ر

،ظر با عطا ــرجمو گیاز شخ گرر شنار

ظـر  تفا پا رد. هی اقد اناااظرا شنار ،

اآ کمی ه ی ،10شگرر  د.ووفر ـوهاــا ،

 
1. Hair 
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 ها شنار ،  اــل جــا طبا ا ژامعی  نا

گیزا گرروو وا ن یزن یکر نظید.

ا شنار11ژ انا ر ومعی ا تنا28ا  و5

گیزشخی ر  فؤو گرر ا.و وحتو  و 

ا شناریدا  وظراظرور.ر ر 

یحا،شنار تددژایفو موااآ  تفا ا

هی یفو تشا ا یح  پیویحفؤایح   

ر ر یدأ ارا ور گیازا د تفا گرر 

بقنداآکاذرفا  مینا ر .رمورریازا وآ ،1

ا2یو  د. جاما ر3تا  مینا  ور ر یز

تقا ا اا دا د   ا یح4پ رد. تفانظو

ر ، مبستگ  تبا نجبار فاآ وبحا .ر ر

  ر ا اتیا ،مواااانادر(یح )ا

ویبر اتغیر5خ جا ریح  تفا ا گرر ندو

ی  هین عد عیی ر د. تر اوایح ،وس  بر

 6د    ا  تگبا7 مو وندسبر

رد8 پ رد. تفاوندا -ینز9خ رندموا

 د. تر ایح ار10یا عنا فا نا روا

رای کار وآ  ار 11ر ایز اریر . ا

شخیص یح وآ ،ر  اا  12 ر میناخ ندجا

 
1. Kaiser-Meyer-Olkin (KMO)
2. Bartlett's test 
3. Varimax 
4. cross loading
5. composite variables
6. Ward
7. agglomeration schedule
8. Dendrogram
9. K-means
10. one-way ANOVA
11. Kruskal-Wallis H test 
12. discriminant analysis 



مکاحمد |13 

د،وتفا.ر ر یحـژ  اآ ا  وا راز

SPSSPLSد جا. 

تاژ ا

یع ظر  عطا و رژامعیتناد 1دشا ا

.

د1و حقیناتیمعاژی. مو

عد د ژمعی اتنا 

6/69 215 ر
نسی

4/30 94  

5/38 119 جر 

أ عی 9/13 43 در د تأ 

رد 147 6/47 ا تأ 

4/7 23 یکا 

غ 

 اند 117 9/37

1/29 90 آ 

6/13 42 شستا 

 ار 37 0/12

ا18ر 3 0/1

 

30ا18 40 9/12

40ا31 88 5/28

50ا41 95 7/30

9/26 83 ا50

4/21 66 پ ر  پ

حصیل یز 

0/10 31 ا

0/34 105 ناا

2/28 87 نااد

ار 20 5/6  تر

1/9 28  2متر

یاا آد گییا

)او یوی( 

5/15 48 ی2ا5

3/33 103 ی5ا10

1/42 130  10یشتر
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عد د ژمعی اتنا 

0/11 34  1متر

گرر جروو

ا  

0/32 99 ی1ا5

4/18 57 ی6ا10

5/38 119  10یشتر

4/19 60 1-2ا

گرر عاووا  
6/12 39 3-4ا

0/10 31 5-6ا

یشتر7 179 9/57  ا

9/70 219 

 یعا و

و()یما

0/65 201  (وو) 

3/24 75  ن()و 

7/9 30  و()و 

9/12 40  ()و 

0/12 37  )وا( 

0/10 31  ()و 

5/6 20  )ین کا( 

2/5 16  )ستاو ک( 

9/14 46  ر()ستاو و 

2/17 53 ی و ا ناآ د

ها ط 
2/49 152 اقد ناآ

2/15 47 تیشر ناآ

4/18 57 یگرر د 

73/8 228 

تفا و ال نا

)اناآ  تا( 

9/44 136  )نتر( 

2/37 113  بک()تما ا 

0/26 80  قش  ت()نما ا 

5/28 87  )و  )ار

تا ژأذ: ا

گیز شنار اا ر ،ا رر بار فاآ قد94/0 قد آد.

ر ر بار فاآقیااا  آگیزاگیز ، حیط ا
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گیز ،یرگیز ،یرا  تشا اگیز  تما اسما ا،و

ا رر یر87/0،82/0،85/0، 85/068/0 دآ  شا قار  م ند

شنار ا ااوتا ،مچنی .ومآ رموویو1ر  شا

و ک ور مریگیز  عنا ط  یس05/0،.ا ار

گیز سقا  یو ژ ا ط  معیا اتا ل ،تناا

  دآ :ر یا ر ر  و

− بوعن فای ر  ا

− عنا فا دگیز ی ا ر انخت ا

− گیز تثنا گیز   اسما ای عنا فا و ار،

گیزقیار اگیز  مر مچنی حصی خت طو  ا

− عنا فا دگیزتأ  جر ر ی میا ی وغ ا را

خت

− ی ی عنا فا وقیارگیز  مر مچنی  را ی 

خت ادآ گیزا  ز سما ا

−  ت  گیز  مر و ار ار  سب وتا

عن − فاگیزاگیزا تشاریا یا ر

طوجر خت

− عنفاگیزا،گیزاتشاریا مر گیز

ا ر ها طووخت

−  عنا فاگیزا ،گیزا یرا  تشا گیزا

گررخت عا  سماو و

− گیز مر یشترال نا فکی .»و »ار ر 

گیز شنار یدأ ا یح تیجک  د1ا رآقا  

ای او و أید  ر ظرکو،شاو ندیدأ و و

قیاراو.

 
1. Kolmogorov Simonov
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ک1ار  ر  ر گیز شنار یدأ ا یح .گرر اوو

PsM:گیز اEnvExtM:گیزیر  حیط ا

ExpLeaM:گیزیرا  تشا اSMگیز :تما ا

PhM:گیزسما ا

تا ژأذ: ا

رخندرانندارگیزضوار اگرر

ووح  ناار1نزی-اوی، فایگیزارا

شخدجزحیو، ا یحر د تفا

قناتیمعرایتغها یااگیازگرر و اخت

ور.ر رارمرگیز قیار ن،و هاشخد

د  آ  ا تا 2د آر ماقیا گیز ا

وخت ا عنا فا.د

 
1. K-means cluster analysis

MPs
1

q1
4.9

ε1 .68

q2
3.5

ε2 .52

q3
3.8

ε3 .51

q4
4.7

ε4 .54

q5
3.7

ε5 .64

q6
1.8

ε6 .86

q7
3

ε7 .53

q8
3

ε8 .63

q9
3.7

ε9 .52

q10
2.9

ε10 .37

EnvExtM
1

q11
5.4

ε11 .78

q12
2.7

ε12 0

q13
4.2

ε13 .76

q14
3.2

ε14 .71

q15
2.1

ε15 .75

q16
2.1

ε16 .84

ExpLeaM
1

q17
3.7

ε17 .47

q18
4.1

ε18 .23

q19
4.1

ε19 .41

q20
3.2

ε20 .29

SM
1

q21
2.2

ε21 .67

q22
3.7

ε22 .58

q23
3.2

ε23 .46

q24
2

ε24 .8

q25
2

ε25 .77

q26
2.8

ε26 .63

PhM
1

q27
5.2

ε27 0

q28
3.5

ε28 .71

.73

.58

.57

.69

.018

.7

.68

.055
.1

.6

.039

.047

.38

.055

.69

.029

-.095

.17

.18.61

.092

-.19

.053

.1
.24

.69

.0029

-.2

.3

.3

.79

-.14

-.11

-.21

.012

.3

.34

.47

1

.49

.48

.54

.25

.59

.5

-.016

.19

.46
.4

-.042

.17

.33

.7

.73

.88

-.097

.77

.84

-.2

-.63

.58

.64

.023

.73

.02

.45

.4

.48

.35

.67
.61

.18
.18

.21

.32

1

.54

DF=4.38, RMSEA=0.105/2=X2QCFI=0.788, TLI=0.736,SRMR=0.225, 
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د2تا .حیواررمر نگیز قیا

تا ژأذ: ا

ژامعیتنار  رو اارمرقیراا

دز،یگ 3ویتا . دشاعا و ظر  ر ی

ن(و،وو وها ط ،)وو،ال ناو

آنا  تا( تفا،ابکاتماا رو ها  )و،د انا

عن فا.د 

د۳ژ یو .معی ا تناوا

P-value 

ها و

عد

 )د(

و و

عد

 )د(

 و

عد

 )د(

 و

عد

)د(

ژا

معیتنا 

918/0  
71 ( 0/67 ) 16 ( 7/72 ) 80 ( 8/70 ) 48 ( 70/6 ) ر

نسی
35 ( 33/0 ) 6 ( 3/27 ) 33 ( 2/29 ) 20 ( 4/29 )  

0/213 
34 ( 1/32 ) 11 ( 0/50 ) 43 ( 1/38 ) 31 ( 6/45 ) جر

أ عی
72 ( 9/67 ) 11 ( 0/50 ) 70 ( 9/61 ) 37 ( 4/45 ) تأ

419/0  

10 ( 4/9 ) 1 ( 5/4 ) 6 ( 3/5 ) 6 ( 8/8 ) یکا 

غ 

45 ( 5/42 ) 7 ( 31/8 ) 37 ( 32/7 ) 28 ( 2/41  اند (

24 ( 6/22 ) 11 ( 0/50 ) 38( 6/33 ) 17 ( 0/25 ) آ 

14 ( 2/13 ) 1 ( 5/4 ) 16 ( 2/14 ) 11 ( 2/16 ) شستا 

13 ( 3/12 ) 2 ( 1/9 ) 16 ( 2/14 ) 6 ( 8/8  ار (

0/441 

13 ( 3/12 ) 3 ( 6/13 ) 21 ( 6/18 ) 6 ( 8/8 )  30متر

)ا(69 (65/1) 13 (59/1) 61 (54/0) 40 (58/8) 30ا50

24 (22/6) 6 (27/3) 31 (27/4) 22 (32/4)  50یشتر

0/053 32 (30/2) 6 (27/3) 45 (39/8) 14 (20/6) 
 ر یا

ناا
حصیل

P-value F-value و4 و3 و2 و1 گیزگرر اوو

< 001/0 ** 443/123 87/3 37/2 48/4 40/3 

< 001/0 ** 452/161 75/3 16/2 44/4 95/2 یر  حیط

< 001/0 ** 036/160 03/4 20/2 76/4 47/3 یرا  تشا

< 001/0 ** 100/228 14/3 89/1 37/4 44/2 تما

< 001/0 ** 114/99 41/4 55/2 79/4 70/3 سما
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P-value 

ها و

عد

 )د(

و و

عد

 )د(

 و

عد

 )د(

 و

عد

)د(

ژا

معیتنا 

74 (69/8) 16 (72/7) 68 (60/2) 54 (79/4) 
 ناا

 ار

0/085 

26 (24/5) 6 (27/3) 31 (27/4) 13 (19/1)  5متر آد گییا

یاایوی(

)او

36 (34/0) 6 (27/3) 45 (39/8) 16 (23/5) ی5ا10

44 (41/5) 10 (45/5) 37 (32/7) 39 (57/4)  10بیشتر

0/084 

14 (13/2) 7 (31/8) 8 (7/1) 5 (7/4)  1متر
گرر جر

و و

ا 

36 (34/0) 5 (22/7) 38 (33/6) 20 (29/4) ی1ا5

21 (19/8) 2 (9/1) 20 (17/7) 14 (20/6) ی6ا10

35 (33/0) 8 (36/4) 47 (41/6) 29 (42/6)  10یشتر

0/158 

ا6ا (47/1) 32 (33/6) 38 (45/5) 10 (47/2) 50 عا

گرر

وو

ا 

56 (52/8) 12(54/5) 75 (66/4) 36 (52/9) 
 6یشتر

ا

0/143 

یر (32/4) 22 (30/1) 34 (54/5)12 (37/7) 40 یعا و



و(یما)
66 (62/3) 10 (45/5) 79 (69/9) 46 (67/6) 

0/907 
یر (30/9) 21 (30/1) 34 (31/8) 7 (26/4) 28

(وو) 
78 (73/6) 15 (68/2) 79 (69/9) 47 (69/1) 

0/047* 
یر (76/5) 52 (67/3) 76 (81/8) 18 (83/0) 88

ن()و 
18 (17/0) 4(18/2) 37 (32/7) 16 (23/5) 

0/044* 
یر (94/1) 64 (84/1) 95 (90/9) 20 (94/3) 100

و()و 
6 (5/7) 2 (9/1) 18 (15/9) 4 (5/9) 

0/346 
یر (89/7) 61 (83/2) 94 (95/5) 21 (87/7) 93

()و 
13 (12/3) 1 (4/5) 19 (16/8) 7 (10/3) 

0/343 
یر (92/6) 63 (84/1) 95 (86/4) 19 (89/6) 95

ا()و 
11 (10/4) 3 (13/6) 18 (15/9) 5 (7/4) 

0/009** 
یر (94/1) 64 (82/3) 93 (95/5) 21 (94/3) 100

()و 
6 (5/7) 1 (4/5) 20 (17/7) 4 (5/9) 

0/177 
یر (97/1) 66 (90/3) 102 (100/0) 22 (93/4) 99

)ین کا( 
7(6/6) 0 (0/0) 11 (9/7) 2 (2/9) 

یر (94/1) 64 (92/0) 103 (95/5) 21 (98/1)104 0/234
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P-value 

ها و

عد

 )د(

و و

عد

 )د(

 و

عد

 )د(

 و

عد

)د(

ژا

معیتنا 

2 (1/9) 1 (4/5) 9 (8/0) 4 (5/9) 
ک(

)ستاو 

0/081 
یر (86/8) 59 (78/8) 89 (95/5) 21 (88/7) 94 ر(و

)ستاو 12 (11/3) 1 (4/5) 24 (21/2) 9 (13/2) 

0/038* 

79 (74/5) 16 (72/7) 64 (56/6) 46 (67/6) 

ا ناآ د

ناآ

اقد ها ط

وو

27 (25/5) 6 (27/3) 49 (43/4) 22 (32/4) 

ناآ

 تیشر

ار

0/006** 

یر (11/8) 8 (35/4) 40 (27/3) 6 (25/5) 27 ناال

وتفا 

 تا(

)اناآ 

79 (74/5) 16 (72/7) 73 (64/6) 60 (88/2) 

0/145 
یر (43/8) 28 (61/6) 69 (59/1) 13 (54/3) 57

)نتر( 
48 (45/7) 9 (40/9) 43 (38/4) 36 (56/3) 

039/0 * 
69 ( 0/67 ) 18 ( 8/81 ) 70 ( 5/62 ) 34 ( 7/50 یر ( بک(ا

)تما 34 ( 0/33 ) 4 ( 2/18 ) 42 ( 5/37 ) 33 ( 3/49 ) 

087/0 
76 ( 7/71 ) 17 ( 3/77 ) 77 ( 8/68 ) 58 ( 3/85 یر (  ت(

قش)نما ا 30 ( 3/28 ) 5 ( 7/22 ) 35 ( 3/31 ) 10 ( 7/14 ) 

027/0 * 
75 ( 4/71 ) 14 ( 7/66 ) 72 ( 3/64 ) 57 ( 1/85 یر (

)و  )ار
30 ( 6/28 ) 7 ( 3/33 ) 40 ( 7/35 ) 10 ( 9/14 ) 

تا ژأذ: ا

گیزاو و   ر  عطا ادآارمر

داقیار  ،گیز4ار  و ا . د یومر بو

گیزاو سقا ر ،خت ااآکار وآ .د تفا ی

تارشخمارقیاگیز او مرمچنی ختا

کدگر عنا فا د  سقاوا  شافا ماا

و قیا ظر  گیزا ا،عنستند .
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د4گیز یو . ر او ادآارگیز تغیر

P-value
ها و

Mean±SD

و و

Mean±SD

 و

Mean±SD

 و

Mean±SD
گیزا

< 001/0 ** 3/87±0/554 2/37±0/746 4/48±0/438 3/40±0/566 

< 001/0 ** 3/75±0/597 2/16±0/744 4/44±0/468 2/95±0/573 یر  حیط

< 001/0 ** 4/03±0/584 2/20±0/822 4/76±0/368 3/47±0/702 
 تشا

یرا

< 001/0 ** 3/14±0/522 1/89±0/778 4/37±0/521 2/44±0/651 تما

< 001/0 ** 4/41±0/621 2/55±1/112 4/79±0/416 3/70±0/749 سما

< 001/0 ** 3/75±0/263 2/21±0/528 4/51±0/265 3/13±0/296 گیز  مر

تا ژأذ: ا

تیج  حیر

خ ار، ژ  دو گرر ا ندا ر ر و

ژمعی اگیز  تناتا .و گرر فر ا اا دآ

  تفاو یح ای تا  ها   رتند ر ر و 

و ها ،حقی  د ژ نظر   ر  د شخ جزا

معیگیز  تناو گرر ا.دو تفا ا ،و

ا گیز تغیر ر  فؤ ن یدأ ا یح تاار1گیز )ا

2گیز )یر  حیط ا3گیز ای(  تشا ا4رگیز )ا

 تما5گیز ) سما ار   شا تا آد. قیا،گیز ا

عن اآ ظر  ثرا  ما  تند  گیز ر و  ثب أثیر ود. 

گیز ،ط یر  حیط ، ،یرا  تشا ،سما اتما 

ر ی  گییا یز متر  یشتر  یرا سقا  ود. انند

بایاا ،شاعاطا تا1( مکا 2024گیز   وژ  )ا

و ا  یا ،رعا  یا ،بیع  د ر  ی ،ا  ی ،و

ز  تیاد  ی ،فجر  اکوو ،ب اعو را ر

مکا  اگر عطا رد. انا  اآ ( 2023گیز یح   )ا

و،»و د ر« ،»ل« ،»بیع جر« گیز ن ، تر و

 
1. Galiakbarov 
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گیز شا  مو شخ  »ا« »د یز« ،»  تما ما«ا

انا ار حقی  د و ،مچنی گیز1(2024واد. )انش

و شش و  وه  ک  اتند  د ر رگیز رر ا

ن تخاتما قو ،وگیز ،ع حقی  . دت  ا ا

نگیز تد وگیز پ  یرا  تشا اانا سما ا

کسود )2د. مکا 2023گیز ر ا )یعا  شا اا

 با ،یعا ر سط  د شا ا ضا  اورا یعا ا د

ها  تماگیز  و ا   ه ا  تااند ا فهو حا

 اا حقی یتر  یچر ژ تا .3(2021یا گرر  )

  »ش«  »د تما« ،»آ«   شاگیز رگرر ا

گیز صو شا حقیق  یااند. ایوو ،4( مکا 2019)

عا  یرا« گیز  اتند .  تیا را »ر

تا ارگیز ،یدأ ا یح اگیز ا یرا  تشا اا

گیز  گیز ی ا تند ا ثب مبستگ تما ا حیط ا

گیز  یرگی ا  .ود ،ثب با  تما ازبا ، ا

و  ی ثب وا  ستق« و آد. ختا مبستگ یشتر »و

« وتنا  گر و ر  دترجا  را تذ

گیز ا  .  فؤ ا  مبستگ متر ،»گرر حیط ا

یعا جا« و یز، یرستوو ا5ا یشتر »ستاو حیط ا

ر« و  بانز  و ی  ورا افر و سب و

گیز ا  . شا  فؤ ا  با متر فرا« ار تشا ا

،یراصمی  فکر ،یل د قو« وو  مبستگ یشتر »یر

و قاد جر ش«ا  .  ا ا  با متر دد« و

گیزو  مبستگ یشتر »ر   یار یر« و ،تما ا

 
1. Gürer & Kural
2. Jackson 
3. Bichler & Peters
4. Yuniawati 
5. Ecotourism activities 
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ا  ا«مب متر »با  ،جار    ا ا  ستگ

گیز یشتر مبستگ »سما اآ ز  تل ف« و سما ا

.  ا ا متر مبستگ »د نا  تیا« و

لی ،حصیل یز ظر  ر   شا ار عطا تا ردآ گیا

(  یعا و ،یااو ال نا  )واناآ  تا( تفا

 و ها  )و ار عن فا دآحقی ،سقا  د. 

گنبرا1( مکا 2019د صو ) ال ستجو اتا یر

رر ر  یشتر ال س  شخد ،اورا  گرا

 جا تما مسا ار حقی ا مسو  وژ  اد. ا

( ا  یر1396عطا )خ د ا بنا ر نگر اد ا ند

گیزاننددا او  رد شخ  د جاژ ظر  اـا

معیتفا  و مگوـا )أ عی  حصیل ، ،نسی( تنا

 )اند. مکا  بد ی حمد حقی تا ،ل1396  شا )

ر  نسی ،حصیل ، ظر  عنا فا ا سقا  د. آد

تا ا تا ژار، اگر تغیر  ،حصیل تغیر تثنا  ف و

آ  خ  تد  (و ی  د( ا ا افا دآ 

عن.تند 

و ،  ایر  گیز ا ر دآ ا  یو ،ر یشتر 

 سقا رد:کدگر

ی ر یشتر  گیز گییا را  :)اشتا ر(  و

و.و ر37ا ر   ری،د  تند. ر ر   نند

گیزخ   یرا  تشا  سما اگیز ار  ی ما ود. ا

ققیار   قد را و   گیز او ار ا ستند.ا ا

گیزا  و تأ ر ،خ  ر  .  گرر ر

نی ی آ غ 30ا50ناا حصیل ا ادآ ود. ار  

ی ر  ر یاا5ا10گرر جر ،مچنی د. شخ او یوی

 
1. Hungenberg 
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 ی ا10آ یشتر  و ا6گرر ا  اوو جا.د

رگرجرا روویشت مچنی  تند ر ر  عا ر

ر ار ا سقا  .و و   تع ا  گررعد یشتر ا،

آ ناآ ط  گررا ارووا  تیشر د و   ،و

 رتند. او ال نا یشتر ،لیر خ  ر تفاتا

بک  نتر ،اناآ و ار ا سقا  رد. انا تما ا،ا

بک ال نب  تفا یز راتما اقش  ت نما ا

ت  ر  ر یشتر د. د  واووو یعا یما

یشترتند ،  .ووو  یعا یز ود. و   تع ایما

ت گر جمور اووخ ار ا سقا  یشتر، و   ا

ار ر  ،د ر یو  و ا د. دگرر اوور

شخص ا ر ر  او د نا  سما اآ و  سا

ار  ر جر  ها ط ا تنا خصص  وآ کا  د اا

ار زر ،ر  آد ط  و ا مچنی ود. دنجا اا نز

 اآ ر رط  مود اشتر عدز  گررا 

ماد.

نو( ها و( ر یشتر   و   :)با34 د

رگیز ما قرباً ر   .و گیز یز یشتر  )انند و ا ا

گیز گییا مر یر ،سما ا یر  حیط ، ،یرا  تشا

ی اند غ  تأ ر خ  ر  ود. قد یشتر تما

نی30ا50یاا آد ود. ار  ناا حصیل ا ا ر

ی ،ر10گر جر  ا  او یویی اآ ا1ر5.دشخ ا

خ ار ا سقا  ر عد ا، )گرر جر ا  متر )ا جر

 ی ر  ر ثر د. د یشتر و 6گرر ا  اوو

 جار ار ا سقا   رد؛ عد ا متر  6ا  ا

گرروو ا د ،مچنی د. د یشتر و   رد،

ت  خ  رووها ط تند. یعاووو  
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گرر ما ی   و اقد ناآ ا  ناآ د د  ، و ماند

 ها ط متر  ،عطا ووول دد.  شخی،ر

  و »اناآ  تا« ،ر  گرر  تفا و ال نب

ار ا سقار تفا ال نب   یشتر ر عد یا،  رد.

 »نتر«  ر یشتر ،گررما تفا ال نب نو،در

ر تا  ،رنا دد. دشا و    یغاب ا ار

ا ریوا  شتر ذ   رد ر ر ر ر

.ر نجر ار

و ار ا سقا  :)  س اندو(  ور حا  ا،

(22ر   ر،د   .ر ا و ب  گیز یز  )انند

گیزت ،سما ا.دو گییا را  یر    یرا  شا

یوژمعی ار د ر  تنای اند، ،تأ ،ر :

ی50ا30 یاا آد ار،  ناا حصیل  ،ا10،او یوی

 یشتر گرر جر10ع ،ا ی گرر 6ا یعا  ا  ا

تووو ال نب ،مچنی .ناآ د ا  اقد ها ط ا

د. انا »اناآ  تا« ر  ر  تفا

( و و:)بتا7و گرر  د ر و   عطا.تند

و متر ا و ربا  د. انا گیز مر و  گر،

گیز ر ی می   و ر را بتاتد ،ر   رد. ذ

گیزگیز پ  سما اعد تند.  گییا قد یشتر  ار

ر یشتر ،مچنی .و کسا و  تأ  جرخ   ار انند

ی یاا آد  آ غ 10یوی ود. اور ثر  ،ل

ی ر 30ا50 حصی د  و ار  تند. ار  ناا

جرگر ، ی خ  گرر  گرر 10گرر عا  ا

 یشتر ا6آت  یشتر ،و  ر شخد. ا  اوویعا

،ها  .و اقد ناآ ا  ناآ د د  اآ ها ط  رد

ت و ال نب  د شخیشترفاو ار ماند و  را،
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آجا . »اناآ  تا«گیز  ر   شا ه ینا ا

ارگرر اوویعا ر اندود، گیز ز تا  ا

 د  شو طا شا کر  رد.ود نجر ر ا

خ و  شا عاطا ا سقا  ، گرر ند-اا1

( مکا2017گیز ر ا )ر اا گیز عد ها ،ستاو و

کوویز د-ذ ،ندو ،س  ر انا  ب جر  و

ر  رندو اندو ،نظوند اندو ا و- نز

رر بوا دد. عر س اندو2(2022خ  یز )ر اد ند

ژ ار رد. انا   گیز  و ن  رتند گیز ا

ر  ار گر، شژو3(2014گیز )ها ا گرر ا2012

خ گیز و ار  ر  مو شخگیز رد. ند ا

ار ا ا ،ح ش  یرا ،د تما ا حقی   د انا

رها ،مچنی ود. یجا  ر رتیژ، ،انندر  تا انند

رال ،فاتما اند،  ا ظرذر   آد 

ژمعیت ا-.دو تفا تما

ژ بطر  ا،حمو( مکا 1403ر ذأثیر و )

خر ر و  راما گیز بنا ر ر  اد ا ند

انا  )ر نار  د یاصو ،ن و(  ا   د

( مکا  وقا رند ،مچنی خ1402رد.  )ا ندگرر 

گیز ار ذ ،اآ   س ا  و ن  رتند فر ا

 مود. شخ  تا  وا ،اکوو  خص لما ،یجا

عطا( د  یا گر، 1397نطق گرر ا ندخ  ا( لر  

گی و ر نطقید ط  گرر گیز  ا ف  رتند ز

ربیع ،تر اآ ،کا ع  ستگ ،رتا ناارد: 

.و  عنو ،ا  یجا ،تا یدو رد ،ر حافر ، 

 
1. Rejón-Guardia
2. Myburgh & Kruger
3. Prayag & Grivel 
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 ا  د ر عاطا رند ،سقا جا  گرر و  

شد ار عطا ا شا  گیز و ظر  ا اند.د

خ عاطا    می از کت   ا،گرر ا ند

معی اتغیر نک دآ یز ،حصیل ط ، ،نسی اند تنا

 ... ر تفا و ی  یفو اتغیر نوید  ینیرد

و همتر عتقدد گرر تصا  اا تخصصا ،رنا دد. ا

عییگیز  گرر تا  نندآ ار گرر افر  را .ر

 ،ا ژ تغیر   معیژار اگیز  تنار ا

ار و گرر اخ ه وا ا رد تفا قاا ا ند

 یاا ا تنا اد  کا ،کا  ر   یشتر   نا

تو.و ر اآ ا 

 عانا

.د و عنا عا

گزپا

  و ر شگرژعطا  جا د و   خا ما  ند

ا  مر.ندما د ود، ا
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